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So, here’s how to decide what podcasts you pitch. 
Don’t mass pitch all the podcasts. I repeat. Don’t mass pitch all the 
podcasts. Be intentional about the podcasts you’re pitching. 

One, pick podcasts that you know your audience listens to. I’ve done 
this in the past where you’re on a podcast and suddenly people are 
finding you and they’re not your ideal client and then it is like, “no, 
how did I attract these people here?” Pick podcasts to pitch where you’ll 
attract dreamy clients from that opportunity. 

Two, pick podcasts with people you respect and admire in your industry. This can 
be powerful because not only does it help you to create personal relationships with those 
that you admire, but it positions you in their audience as an expert as well. 

Three, think about who hosts a podcast that you already have relationship with and who know who 
you are. If their podcast is in a niche where your dream audience hangs out, then pitch them! This 
is guaranteed to get a yes because the relationship is already there. 

More than all your achievements, know your message. 

CHOOSING YOUR PODCASTS TO PITCH + 
DETERMINING YOUR MESSAGE 

If you’re wanting to break in on the podcast 
game to get a lot of interviews, you gotta 
know what your message is. It is not enough 
to have an amazing brand, to have a lot 
of accomplishments, or even to have an 
expertise, but it has to go deeper than that. 
You need a message. 

What has been your story of transformation? 
What are the points of vulnerability that have 
gotten you to where you are today? What 
have you had to learn? What have been your 
greatest breakthroughs? 

Explore some of those questions to discover 

your message and make sure that as you do, 
that your message isn’t just an amazing story, 
but has some practical application to it too. 

For example, Sarah has a message that 
when people own their unique brand voice 
in their businesses, it makes them stand out 
online. Her story could come from her own 
transformation where she was trying to be like 
everyone else and it all fell flat, but when she 
started discovering and owning her voice, she 
started to make momentum in her business. 
The practical application could be ‘here are 
three ways to discover your brand voice.’ Make 
sense? 
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So now you’ve got the message down and you want to start approaching 
people. Awesome. Let’s go. 
When it comes to approaching podcast hosts, my experience has been that it is best if they’ve had 
some point of contact with you already before you make the pitch and that you have listened to at 
least one episode of their podcast. It gives you credibility because they’ve seen you before and you 
know what their podcast is actually about, so you’re not pitching something crazy. 

When you pitch them, make it personal like I’ve said for every single pitch you make. Pull out 
details from episodes that you’ve loved on their podcast or guests that you’ve super enjoyed. Don’t 
just talk about where you’ve been featured, but talk about what your message and stories are. 
Offer up multiple example topics that you think would be a good fit for their audience. Make it as 
easy for them moving forward. Provide everything they would need in advance such as links, bio, 
images, social media support, etc. 

Now they’ve said yes and you were on the podcast! From here you can 
continue to build relationships in an amazing way.  
I believe in supporting podcast hosts after you’ve been on their show 
because nurturing relationships and connections is the best thing you 
can do for your business. Not only does it give you just a beautiful 
sense of integrity, but it can lead to more interviews, referrals and 
future collaborations. 

When your podcast interview goes live, show it some love! Share it 
on social media and put a link up on your website. 

Become friends with the people who’ve interviewed you on their 
podcast. Leave them a review on iTunes, follow them on social media, 
or send them a sweet email. Even send a thank you card for having 
you on their show! Think of creative ways to can support and show them 
love for how they shared their platform with you. 

APPROACHING PODCAST HOSTS + BUILDING 
RELATIONSHIPS WITH PODCAST HOSTS



Hear from Podcast Hosts
Don’t just take my word for it! Hear from 
a handful of pitch hosts themselves on 
what makes a pitch stand out for them.Themselves!

MEGHAN MAYDEL
BOSSES & BOOZE

I get lots of pitches in my inbox for 
Bosses & Booze. The best way to 
get my attention in a pitch? Make 
it obvious you have a clue what the 
podcast stands for, our vibe, our 
audience…etc. And make the pitch 
all about me and how bringing you 
on will help/entertain my listeners. 
With my previous podcast we got a 
submission from a “podcast guest 
strategist” (wtf is that?) pitching 
all 40+ year old males who yes, 
were entrepreneurs, but not in the 
creative industry. When we made 
it clear on the website that we only 
interview women who are creative 
biz owners. Uhhhhh no. Just no. 
Paying attention to submission 
standards is crucial, but going that 
one step further to really relate to 
the content they already have out 
there is the icing on the cake.
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LAUREN FRONTIERA
GRIT & GLITTER

Authenticity. When a potential guest has done the 
work up front to get to know me and the podcast, it 
shines. Their authentic interest and desire in coming 
on my podcast, specifically, shows through in their 
pitch. I’m looking for a reference to a previous episode 
or guest that came on that they listened to and loved. 
I’m looking for specific reasons why they’re interested 
in coming on The Grit and Glitter Podcast. If they’ve 
listened to the podcast and know what it’s about, it 
shows through in their carefully crafted message. As 
a podcast host, you want guests who are genuinely 
interested in your platform and what you’re doing on 
your show; not just someone looking for exposure. It’s 
all about the connection and relationship-building.

JESS FREEMAN
JOURNEYS IN BUSINESS 

For me, a good pitch is when 
someone includes some information 

that shows they’ve actually listened to the podcast 
before. Every podcast has a different audience, and a 
different format – and not everyone is a perfect fit for 
every podcast. 
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There’s more...
right here

HOST OF AN AMAZING PODCAST
(WHO WANTS TO REMAIN ANONYMOUS!)

What makes a pitch jump out:

1. Someone who is concise. I personally don’t like 
long “pitches” they take too long to read. 

2. Someone who has a story that my listeners 
can relate to. 

3. I always ask myself, “do I think my listeners 
would gain value from from this person?” 

4. Someone who has done the research about 
my podcast.

Some other Do’s and Don’ts:

1. I can always tell when someone is pitching 
themselves to the masses because the pitch is 
not tailored nor is it personal.  

2. Don’t pitch yourself on the spot when you 
meet a host - it is awkward and puts the host 
in an uncomfortable position. Instead ask how 
he or she selects their guests and then follow 
procedure. 

3. If you’re going to recommend someone to 
the host, again follow procedure and then 
optionally, you can follow up with a personal 
but SHORT email (if you have the host’s email 
address) telling them you submitted someone. 

AILEEN XU
THE LAVENDAIRE LIFESTYLE 

For me, a podcast pitch jumps out 
at me if 

1. The person shows true 
understanding of my show & 
my brand; they’ve listened to a 
few episodes or watched a few 
videos and understand what I’m 
all about. 

2. If they offer something of value to 
share with my audience. 

For my show, I look for people who 
are active artists of life; people who 
are doing cool things or living a 
life that they love and have tips to 
share about it. It’s always nice if 
they give bullet points on topics 
they’d like to cover and share with 
my audience.
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Just 

VICTORIA KLEIN
BEHIND THE BOSS MASK

As a podcast host, I’m looking 
for someone who has clearly 
listened to the show before. 
They’ll either share their favorite 
episode or echo a passion for 
topics we’ve covered. Also, 
they’ve clearly read the info 
on the submission page and 
provided the necessary info in 
the submission form. I can’t tell 
you how many people go into 
full-on sales/pitch mode instead 
of being human.

Last but not least, if you DO 
email me directly to be on the 
show, please mention who 
referred you (aka who gave you 
my email address), otherwise, 
I’ll delete the email right away. 
Normally, I only take submissions 
+ suggestions via the form on my 
site, so if you email directly, let 
me know how you got my email, 
otherwise it’s just dang rude.

ADRIENNE DORISON 
 THE SCHOOL OF SELF-MASTERY  

I receive a LOT of pitches each week, so I understand 
the importance of making a pitch stand out in a 
noisy crowd. I think it comes down to a combination 
of two things…a good & relevant story + a new way of 
doing things. I’ll be more clear. 

A good {and relevant} story will connect me with this 
person as a real human, and even more importantly 
my audience will connect with them too. Stories are 
the best way to make ideas stick with the audience, 
so if they can do that in a pitch, I’m interested. 

But it can’t stop there on my show…others may just 
be interested in a story, but I want my audience to 
be able to take the next step and take an action 
that improves their life or business. I’ve been pitched 
many times by people who want to come share their 
rags to riches stories, but there needs to be context 
for how the audience applies this. The content world 
is crowded, so it’s important that my guest has a 
new way of doing something, or a counterintuitive 
viewpoint, a controversial idea, or a new theory 
or framework that makes their tip/teaching both 
interesting and implementable. 

Take some time with your pitch, you can adapt the 
same pitch for most podcasts that you’ll be pitching 
to, but putting in the energy and effort up front will 
be worth it!

a few more...



and lastly...
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AMBER CHALUS
 THE LIBERATED WOMAN 

I love getting messages from potential guests 
who have already listened to the show…I 
understand that can be difficult when you’re 
pitching many different shows at once. But 
when someone takes the time to listen to my 
interview style and understand what the show 
is about, it makes the entire process more 
rewarding. 

It also makes me so happy when potential 
guests take the time in advance to share an 
episode or two on Twitter or Instagram tagging 
me. Then when I see them in my inbox, I’m 
pleasantly surprised!

In your email, please include direct links to 
past interviews you’ve done (if you have any), 
links to your website and social media and 
your updated biography. There is nothing more 

frustrating than getting a pitch email, and then 
having to copy and paste their name to Google 
to learn more. When you force the interviewer 
to search the web for social proof and a bio, 
you’re already making it more work then 
necessary for us. 

Lastly, be willing to share something like a free-
gift or offer a free copy of your book or paid 
program in a giveaway. I would love to give a 
gift to my listeners like that! A small investment 
but big impact. Will definitely make you stand 
out from the crowd. 

As for the guest themselves, I adore people 
who are story tellers and can have a great 
conversation. If you plan on reading from a 
script or just repeating something from a past 
interview, then we all miss out. Share your 
brilliance, your spark, your excitement with 
us. Tell your story and share how it felt, not 
just what it looked like. Audio is the perfect 
medium to take people on a journey. So be 
descriptive with your answers and smile while 
you speak. People can tell, even when you’re 
not in the room with them!

CHRISTINA SCALERA
CREATIVE EMPIRE 

A good pitch for me involves a couple things. One, they listen to our podcast; 
they have heard what we’re talking about, who our audience is and who we 

are as podcasters. The best pitch comes from long-time listeners. The worst 
pitches come from PR companies. Two, they’ve used details in their pitch to make 

it personal. Don’t just tell me about all your accomplishments, but tell me about your 
message. Third, if there is an application, don’t email. Use the application. 


